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Terry Waggoner

FC Tucker/Ferris Property Group
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Marketing Through Video




Relationships Through Video




“Visibility beats ability”



How Video Makes You Better
Saving Time
Closing Distance
Improving Quality
Emotion, Human Touch
Trust & Rapport



STAYING IN
TOUCH




Ways to Send Video
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WAXOM SLINGSHOT

. . -

JOBY GORILLA GRIP
TIGHT STAND

O BombBomb~



POPSOCKET

b BombBomb~



AUDIO
RODE

MICROPHONES

Sony Bluetooth
Microphone ECM-AW4
($160)

b BombBomb~
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EMAIL?
PHONE?
OR IN PERSON?



fd PREPARATION



AMY CUDDY

When it doubt, smile




Warmth
_|_

Competence

Gratitude, sincerity, relaxed, open,
welcoming, inviting, soft tone,
smile, Gestures (Wave)




Register
Pitch
Prosody
Timbre
Pace
Volume

Communication

Body Movement
Posture

Gestures

Eye Contact
Location

Facial Expressions






1. Great to Meet You

Emotion, Human Touch

Trust & Rapport



Now it's Your Turn

1.S0 nice to meet you
2.1 hope you learned a lot — | did
3.Let’s stay in touch



N U\mee EricPeltier

” home loans

1. Great to Meet You




O BombBomb"

2. Holidays &
Special Occasions

@ Closing Distance

Emotion, Human Touch
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2. Holidays




3. Thank You

Emotion, Human Touch

@ Closing Distance



O BombBomb"

“We must find the time to stop and
thank the people who make a difference
In our lives.”
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Benefits of Gratitude

Dear [name],
| just wanted to let you know that | received

Can you send me some comments in the n

Francesca Gino, Harvard
Adam Grant, Wharton

&

PRELIMINARY FINDINGS
BY A RESEARCH TEAM AT

HARVARD BUSINESS SCHOOL

b BombBomb™



Benefits of Gratitude

Improved heart functioning
Reduction of stress

Clearer thinking under pressure
Better physical healing

Uplifting and energizing endorphins

i~ HeartMath
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SCHEDULING

CONACT:
Steve Pacinelli

LIST:

Hot Leads :
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'!'D-RESPOND LEAD SCORED
/ &DRIP CAPTURE DATABASE
CAMPAIGNS




